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Abstract

With the continuous expansion of influences such as WeChat and Weibo, consumers regard it as
the platform of choice for complaints and continue to ferment, which causes enterprise crisis of
network public opinion. The paper takes the S mobile phone explosion as a case. First, it reviews
the whole process from initiation to quelling. Secondly, through emotional analysis and keyword
analysis, it studies the emotional attitudes and causes of the Internet at various stages of S com-
pany, and then gets the emotional time series. Graphs can visually show emotional changes. Final-
ly, regression models are used to construct models to analyze the factors that influence the
changes in network public opinion. Case analysis shows that S company did not deal with the S
mobile phone explosion crisis, which led to the network public opinion that has been not condu-
cive to S company, affecting its development in the Chinese market.
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FE BRI [R] ) A Fe, v R 2% 5 1 IR AR A A AT o 1B AME FE A O I 285 BELS R G ML SR B SCHRAX %, Zheng,
B., H. Liu and R.M. DaviSon [1 &7~ T A AW ALK/ 2 5 SCC (IR FSENALHE) 1P 3R L 7 5
Fan, K. and W. Pedrycz [2|#&H T — Mtk 2 A WAL 1) & IL(SIBO)B) 128 8, DAERT 7R 20 AR EE N1
oMl N A= WIEAS; Lian, Y., X. Dong and Y. Liu [3/™#&#S T — 4 TR M EE R AL, Liu,
D., W. Wang and H. Li [4]85C [ W28 5 FAE b () BEAS AL RIS B . BN 255 8l 24055
HTRAVT R IR SEHL 2 K SR I 25 tH B [5] [6], [FIBTAESEAL A I AR FPoML 8 A AR 15 A FE AR A 7]
RO [8) 55 MR (5 EAL I . (5 BALTRIAY (BRI AL . 0L A2 38 4 A7 T3 B 3R L
FIHEAT THEIE: B [958\ ikt FH = 7E X 4 rh 52 i 77 (0 DR /INRTEE AR 26 (R Sh A8 AR, T DAAE R
BRI AL RS P 25 18 B 1 s T IR 10PRAE SLGevt o B FH B W9 2% B I e s AR 1 1 2 T4 7 1 ) 2% B
1 A R ) 22 2 R R R R H: AR R v AL AL B R A

A 1 N AMR 22 106 A b FE LA I B S0 R 2 55 T 17 35 4 1 ) B ARt IR Pk 2 491 A B il
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2. WsEsit
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WICEHR A — I PRI, — R SOARRE, R ITTRIR . AT R A R R i it
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B AN IR A5 AL IR A T 0 SR IS T IR PR TR Bt iR i AL, A5 3
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3. SCUESR
3.1. BIEREUR TR

S E SR P 25 € HURR A AT B IO, — LA 24 20,198 26 A TUEHE 25,568 2%

M EXCEL AT B G De AP 21, 15 B0 b M e E AN 75 ZE R8s, 3R 75 I i .
I Je PR T T B P 79 A S0 (T TR 8 A 9 D ) 5 00—, — LRI 8 19,590 2%, Wi 8
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Table 1. Comment data quantity distribution table

=1L OIFRBBERENR

Rty T (55) W4 TR (%)
2016 £ 9 A 3669 3778
2016 4 10 H 3172 4109
2016 4 11 H 2341 3076
2016 4F 12 A 1808 2014
2017 41 H 1044 1884
2017 42 H 1252 1576
2017 43 H 1170 1203
2017 4F 4 J 963 1460
2017 4E 5 A 1326 984
2017 £ 6 H 876 793
2017 4E 7 H 892 414
2017 4 8 H 667 356

3.2. BRSO

16 A TR PE R B AN N TR B s N — AN PR B4R, CUH M R AR, I kI =4
KEEA MY, 2016 29 H, 2017 4 1 AA12017 £ 7 B, X =/ KRB NS —EBEER AR . S AF
B 7745 IR E I BUBUB R DA K S A\ I IR FEATLAE P [ B 7 2 I o i i v HE X AN S
A HIE B EE G4y, BB S W0 4% B S A0 A fa ML R 473 7 A ) s AR 175 T e v o

Table 2. Comment data sentiment distribution table

= 2. IFRBEBRRS R

I ] R P B PR BR7ASE (3 B PF 5 b LRET30)
2016 £ 9 H 2032 5415 7447 72.49% 0.468
2017 4E 1 H 804 2124 2928 72.12% 0.469
2017 4E 7 H 396 910 1306 69.41% 0.476
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Figure 1. Emotional composite score chart
1. BREESTEGESE
a1 1 oM, BEE 2 BTG R A B, B IRER S AR FEA T BT, BAE 2018 4 4 H “S FHURKE”
FFRART RN, SHIL S ol Al FALE M FE, SEUSREG A0 RE K. FHettxfal, s 4
MIRFER B A KA, HREEER[EL BT
3.3. KRS
5165 B A BREE K 7702800, Gl DL 63 Dy SR R R A AL DA B 3 AT, SR OG
SR AORCE, a0 3 B, BCEBUEBOR, UL ACPPIS I 5 S .

Table 3. Comment data keyword weight table
3. L BIR R IAMESR

2016 49 H 2017 41 H 201747 H
S AT 385.15 S AT 225.45 A 142.07
FH 150.09 H 80.98 FHl 50.51
rh 135.67 FH 75.68 1RIE 31.18
HRYE 100.36 [ 64.74 Ha it 30.50
FEL 72.47 ir) 47.87 H 28.01
¥z} 68.47 BIE 46.50 )y 22.54
HwE 55.18 BT 27.92 o 14.67
i) 15t 53.59 M 27.32 i1 J5t 14.00
S} 41.94 A 25.78 PR 10.89
s 31.59 Wit 25.42 7% 10.82

PREEIE BRI R R RN, BEERAER,  “S AF]” A SKEIA BRI, RAAT S 2
A XN F TR FERRAR, R HR L AT 0 S BEA FOBUEAT 0 E AN IR L N B, BAREAE AR R T,
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NT AN EERRE, RTINS RIE, EER “S AF7 “FHL7 M Rl =R
FISCHEIR 2 Ah, i E” R R

FAh, AHNERE,  CHIR” A CRRIE” ERRON TR TR IR I R BRI T R
CHMONAABRNET BRI IR 2 . SRR S 24 R R I 18] A 2531 38 AR — i
B2, FTLLRBUE 2017 4 1 ARG & KATESh 2 Ja, BT XM R A M RO R
REVENEEE.

3.4. EV3SHT

25 A5 O M B s A SR A B, e BOCAE BRI TR) B B R B AN e R R ET L “
7L CSERR” O C“dqE” L AT L YHTRET R PR S5RERIEIERGES SR .
< 4 Z3AT Pearson AHIR M HTIIZE .

Table 4. Correlation analysis

F 4. XD
PS4t K] K] KA KA KA KA 15 R4
SE Al SR W £ W P G5y
femieyz  Pearson Correlation -0491°  -0499°  —0.602"  -0.507" -0491° -0.716" = —0.266 1
EF) Sig. (2-tailed) 0.015 0.013 0.002 0.011 0.015 0.000 0.208

**_ Correlation is Significant at the 0.01 level (2-tailed). *. Correlation is Significant at the 0.05 level (2-tailed).

TEBHTH RN IG, IEERGEE 0 i 54 “AE” . “HEl” . “SEFR” | " . AR
CHTE” MXUALIE Sig &N 0.05, @ REMERL, HENGAEIC. Hep, CHbE CSER”
CHTE” SIEREGEE S SRR, WA REE 0.05 EE KT TN 0.602, J5# 4 0.716.

HAE, JRHEE P25 Bl SIE LA S A 0 A AT IS, DR U Rk A N R A = 1)
B 4T, REGIREOCHE “BE” o “HE7 . “SER” O R . “HERT R e NEE
R EAPTWA A LA EIE = T8

FEJEAT BE AL B I, R I [E1UA 20 i SRR T 248K Sig (/N T 0.05, H2BH R o, 2
R R 2 8RR R /INEUSUS =07, TR 55 h i IR 56 0 BUE YK 100 £

5 ST RA S M 2

A, 5, MATE R (goodness of fit)A#EZ BN 0.688, FH A& 7] LR K AL &
68.8%MAR AL, PG AU LT

HWK, SigftiN 0, /NT0.05, BHEE T BEERK.

WE, %5 BRRARNATRNSCHEE “SE” o “SER” . hE” . AN R CwTRE
(1] Sig [HAR/NT 0.05, JEI ¢ A5, T OCHEE “HE” 1 Sig (KT 0.05, KAEE T EMERLE, FIEA
REFUNET 7 7R

I E Beta UMK/, BAEA BREKREON . TR 504775 3] 1 2 1 13 75 72,
F ERn “TEIRGEAY7 , WERRKHEIA “BE” , Wp Ronkidin “3ER” , Wz Ronkiia “hE” ,
Wh £oR KB “HER7 , Wx Fonoetdin “WRE” .
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Table 5. Regression analysis coefficient table

5. BESHARRER

Unstandardized Coefficients Standardized Coefficients
Model t Sig.
B Std. Error Beta

(Constant) 49.691 0.599 82.952 0.000

FARR A -0.030 0.014 -0.324 -2.166 0.025

SR [H] 0.001 0.007 0.032 0.172 0.065

1 PSS TR TS -0.016 0.044 -0.092 -0.372 0.015
ki o [ -0.034 0.028 -0.211 -1.228 0.036
SN -0.119 0.047 -0.480 -2.531 0.022
AT P -0.024 0.012 —0.447 -2.070 0.034

a. Dependent Variable: 15/E&ZEE6 7o
F =49.691-0.030Wt—-0.016Wp —0.034Wz — 0.119Wh —0.024Wx (1)

ZEREEA H FR(D)R W, B SET ALK FIR A6 S 23 71 Ak BRI U T L b b AR P A R S, )
XS AT KA YO S UL fxt T “HE7 R “4h” BRI, S ARIMHK
Tt S, B, “rhEY IR RS TR B 5 K s S AR AR KR B,
WA ErE T RSB S FAHUNRE A4, (HR T 3T L .

4, B

WL S PHLHRMBENE RO H, 438 7 X PHeEdE, EHR . 8 ot AE
VA MT B 3T T3, AR B T KA B R EGE I B iR B4 B ONTH IR IEE R, WM S A RIS
P ARBRARNE, HESET S TGO HEH 0™ H e R Eiidal eyl Ak i,
B BT SR

H5E, HEMITG AR, 2 S ARBHMT T4l B2 S AFFERESME S FHLmAE
MeiftE, WRAESE BN, SEODEEHLFEIEE 2016 £ 9 . 10 AIFHARE. Frolfaild
PRI, Aol B AR B ) BEARYE, I RO

Hk, HEAIT IR R BRI, BISHEA 2 KA 2 RIER, S 2 F ] SERANE P8 AR, 2k
PREE, SBOXEN S @B @R VA ST R By, SRR AE IR B X fE LA (5%
VE L S A T KR SR 1T AR AT AR AR F [ )2 5

FHUG Bl mBR IR, S AR AR NATURE, H2M% ERMSEFOe 2T “—
LT Y, S FHUER RN E 7 B ORMEREH S &S 08, SERE MM 2 3E £ K.
RIS, Al 75 EE T 5 W b, BT RN R AR, B e, EhL L.

JE, S AR HANH ST WL, AT IR N S IR LR AR HE M, (HAZ “S THL” FETH %
Folh 2 “ b KRR ] . HEARN “aXE” i, SR CaR TR, HibE
B AR A ES, DU AR BB L .

EPARZ AW R, —RET X E PR AT I, HR B IR AR R P e, =
FEXS T AN A AR IR BAT XA TT . ARRAIHIT T T USCER 2 3 A He 20 AN TR SN A L T 2 £ T 17
4, FIRE AT .
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